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0f, 0|=9| ‘National Travel & Tourism Strategy Update(2019), 3 FAIRA

YA F= HEo| ‘NSW Visitor Economy Strategy 2030’ 21EHE HE9| ‘Cape
York Tourism Development Action Plan(2016-2021)’ 25 MUES 5

X: UNWTO Statistics
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QI = 22l @ XIS 2|t Z2dst X0l (Experience on Investment)2| sk
SE2 FakE 2 sfite] KSR HIQIER0|CHst Hato|ch Cietala hastelo)
X4 st AVl olal B CH2HSHS SIsiAlS HIQIER Bz SXlof cfet 3
_T'é

3}

&l 1-2{0| WRBICE Ol BIQIRT BAO| 313 WLS BHSHE TFOA Heist
2
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£ Cheret TS oli2510, O|Sof| A Z2=e ZA 71X 2 Iﬂa-%*QEW 7tS3oie). 2
20| M H2|E o|Sot, 7|2t o LHE Al=loH, =2 HIES K== 2
& e, 2F 0|5 H0|2 558 FS EJEOFOF?_HZF.

2H[XL HS 20| THEH, 2 A 2H|E= FCE, 2EH2 o SHX|E =S
7| Hoil S2E EMDtD CHetS Bl wotH 2|F 2ES LHZICH WatA HQIE= 22
OfiAl= et=0| Thgt tiet S StLtot ofLl2t, S-St oMl 2|5 MEHX|7F & 4= )
8 Yefotn 454 HEE HSsHof STt of Bl M FHE et X[XIH|S| Hol

SR05tH, 0|S0| 2H32ol FE EHMnt ofAE2H TN L[ 4 A= YEE A7
MO = H|Sdtof otrt.

:|:—.—

A

o|=2 11,047 55.5 29.3 33.6 4 8.5
FHLICE 10,506 63.1 345 35.5 37.9 6.9
pad=1 2 8,965 61.1 28.7 40.7 58.1 24.5
gd= 8,854 60.2 22.8 42.3 59.8 13
sF 8,409 62.1 445 30.3 434 14.1
=Le]] 8.124 57.3 22.1 419 60.8 19.1
=5 6,781 38.8 489 40.6 46.1 15.1
2{Alo} 6,603 485 439 28.8 42.4 15.2
QI | AJOf 5.291 71.3 65.1 38.3 28.4 24.9
ol 4,685 29.6 44.4 63 51.9 11.1
Atm= 4,668 77.6 73.9 55.2 23.3 16.8
atzjo|Alot 4,612 66.4 64.2 52.2 40.1 6.5
Ef= 3,507 82.2 74.6 41.4 16.7 20
HIE2t 2,740 75.6 64.6 54.9 23.2 12.2
e 2,619 71.2 56.8 42.4 32.8 8.8
=3 2,091 85.8 80 38.7 13.5 18.7
3= 1,992 28.6 57.14 47.6 23.8 23.8
CHEE 1,643 79.6 70.1 37.8 22.9 26.6
L 1,147 82.6 75.5 8.2 7.6 15.8
e 953 64.5 59.6 41.4 15.4 17.9
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WZIX|o| BEH L A0 WE HEHA Funnel 24

e 98% 88% 2% 51%
Ei= 92% - 89% 61% 54% - 44%
sF 95% 82% 78% 38% 30% - 25%
oj= 96% 89% 86% 44% 38% - 32%
= 93% 85% 79% 41% 32% 76% 25%

ZX: The Future of Japan's Tourism Path for sustainable toward 2020

LEO| H|QIH S 2 FK| Atdll= MAZEO|2 MEFHQl 20| d32 s &
HO{ECt 2016 HZIX| 7t LHSE <The Future of Japan’s Tourism: Path for
Sustainable Growth toward 2020> 21 A0 It2H, Y22 M7 2L QX2
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